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G2 PROFILE

How to create an
unignorable G2 profile.

More than 5M buyers visit G2 each month. This course will
help you ensure they have access to the most accurate and

relevant information about your brand and product.
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LESSON 1
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Take a moment and optimize all of the company s

Product Information

information and screenshots on your G2 Profile. Screenshots

Help buyers visualize themselves using your product by uploading up to 6 screenshots of your product. Be sure not
to use any images containing proprietary or sensitive customer information. File types supported: jpg, png, gif,
FAQ smaller than 5MB.

Screenshots
Screenshot 1(featured) Add Screenshot
Downloads

Videos

Home / Product Profile / Screenshots

Features

5M+ shoppers visit G2.com each month. Make sure they have access to the
most accurate and relevant info about your product.

E} Review Management

Title (Sent vis WebHooks)

Buyer Activit
HETACEES Grid Report Screenshot

Add a 140-word description focused on your offering and Marketing Content

Description

its key differentiators. T Analytics

Add a descriptio
Integrations

Account

Upload the most up-to-date screenshots—both back-end
and front-end images—if you have them.
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LESSON 2

Add gated or non-gated content to your profile.

Home / Product Profile / Downloads

Downloads

Transform your active researchers into buyers by providing downloadable content they need to truly understand the
power of your product. Upload up to 5 pieces of content including whitepapers, case studies, data sheets, and
more to tell your brand's best and freshest story.

inability to access credible content. SEISEIShos Download 1(featured)

Downloads

B2B buyers say the #1 obstacle to making a good purchase decision is the

Videos

E} Review Management

Label
. . ) Buyer Activity
Choose your highest converting, most up-to-date guides, N
- ase Study
. . Marketing Content
playbooks, or case studies and add them to your profile.
L Analytics Webhooks Title

Integrations Case Study

Account

case-study.pdf
Case Study

Have a product or company overview video? Add it to your
profile for your buyers to check out.
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LESSON 3
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Share your pricing information.

Home / Product Profile / Packages & Pricing

Packages & Pricing

G2 Profiles with pricing displayed have 40X more sessions, compared to Add Pricing Package

those with empty pricing sections.

Downloads

Videos

% Review Management

Log into your my.G2 admin and go to Product Profile in the kx Buyer Activity
navigation and click on Packages + Pricing to add or Marketing Cantent
update your information. Tl Analytics

Integrations

Account

Loginto your my.G2 admin and go to Product Profile in the
navigation and click on Packages + Pricing to add or update -

your information.
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LESSON 4

Set up a quarterly cadence to check your profile
and update any info or data as needed.

Set a quarterly calendar reminder to update and improve
your G2 Profile.
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LESSON 5

Assign someone to respond to your reviews and
share insights with your internal teams.

. . . #Competitor-G2-Reviews
“When a customer writes a review, they're sharing valuable product

feedback for future buyers to use, but they're also sharing their thoughts

. . o . 2 Review B ;

with you in a way and it's important to let them know that you've heard @ G2 Review Bot Aee oLAM )
nc has received a new 7/10 review

them. “ says Coutrney Wendel Stevenson at Avalara. #My-G2-Reviews

G2 Review Bot APP 1:34 PM

Your Product has received a new 9/10 review
What do you like best?

Wow, this the best marketing automation

Write a couple of templates to be used to quickly answer

questions or respond to reviews.
tool! So easy to set up and report on
campaigns.

What do you dislike?

Read more

Set up the Slack Integration and assign someone to

monitor your review channel and respond as needed.

Bonus: Set up additional Slack channels for low rated

reviews to be filtered to your CS teams/ Product teams.


https://learn.g2.com/g2-negative-reviews

